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Why GatherContent?
Increase productivity
Improve content quality
Control compliance
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Platform


Content Hub
Bring your team together when you organise, plan and produce content in one platform.

Content Project Management
Rally your contributors from day one to deadline, with a single platform to coordinate content creation.

Content Planning
Never miss a detail with Content Templates, Assignments and Workflow to plan and organise team content creation.

Content Templates
Customisable templates make it easy for people to provide any type of content in the correct format, and style.

Content Style Guides
Embed your content style guide in your editing environment so authors can easily follow voice and tone content rules.


Content Management
Rely on a single platform to collaborate on content and produce effective content faster.

Content Workflow
Build a repeatable system for content creation with Content Workflow.

Content Calendar
Visualise your team's editorial schedule in a Content Calendar.

Content Creation & Collaboration
Get everyone on the same page with cloud based, real-time content collaboration.


Integrations
Vs Competitors
Demo




PlatformPricingResources


All Resources
Events, Webinars and Masterclasses
Webinar Library
Books
Guides
Templates
Downloads
Blog
Newsletter
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Free 63 page guide

Content Strategy: A Guide for UX Designers
How to create great user experiences through great content.









About this guide
This hands-on guide for all UXers explores the intersection of content strategy and UX design on a website design project. We’ll show you how to embed content-first thinking into popular UX design techniques to reveal powerful insights about the content, that lead to a better user experience. We’ve worked up lots of example outputs so you can see it all in action.
Learning outcomes
This guide is full of practical advice based on many years of experience.
You’ll learn:
	What user stories are.
	How user stories can help to define your content needs.
	How to complete an effective competitor analysis.
	How to map user flows.
	How to design content models including concept sketching.
	The difference between templates and content types.
	How to prototype with proto-content (and why).
	How to validate your content.
	How to user test your content.



Who is the guide for?
This guide has been written with UX designers in mind, but the information, advice and examples will also interest content folk who work with designers, developers and other UX professionals.
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Table of Contents

1 Define content
Get started with defining your content, creating user stories, completing a competitor analysis and mapping user flows.
2 Design content models
From concept sketching, presenting and critiquing, this chapter outlines how you can start to define your content model.
3 Prototyping with proto-content
It’s time to wave goodbye to lorum ipsum and start prototyping with proto-content to add context to your work.
4 Validate content
In the final chapter we delve into usability testing.





Here’s a peek at what some industry experts think about the topic:
You may not be a content strategist, but that doesn’t mean you can’t steal all our best ideas and start putting them to use. In doing so, you’ll be able to influence the content that eventually gets put into the ‘boxes’ so it’s better aligned with the experience you’re trying to create, help authors understand what works and what doesn’t for users, and deliver great experiences with content that moves seamlessly across multiple channels, platforms and devices.

Sophie Dennis
Freelance Consultant



Content strategy is the origin of the experience. Users want content, they don’t care about design, so you must always start with the content and build around it.

Jerry Cao
UX Content Strategist, UX Pin



Design has to work hard to help the narrative of your content play out. Design provides context, inferred intent, trust and helps brings content to life. It’s a tricky balance to find where design helps that narrative without getting in the way. To nail that level of nuance you absolutely have to be designing with real content rather than faking it.

Alex Morris
UX and Product Designer









Download your free guide
Get your copy sent to your inbox straight away
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Liam King


Liam is Founder of Lagom Strategy, a UK consultancy specialising in digital user research and sustainable content strategy.
With over 15 years of content production and strategy experience in the UK and Australia, Liam has built up a wealth of practical knowledge on how to put content back at the heart of web projects.
He has led content strategy work for many organisations including the Royal Air Force, Health Education England, University of New South Wales, University of Technology Sydney, UK Department of Health and Social Care, UK Parliament, and the UK Foreign Office.
Liam also has a Master's degree in Web Journalism.
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Sign up to our weekly newsletter



We email useful things for people interested in learning more about content strategy. No spam 👍
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